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Retail Spotlight
BY RAY KEENER

The Bike Rack in Omaha, Nebraska, 
recently spruced up its walls without 
emptying its coffers. 

“We moved into a new 22,000-square-
foot building in October 2002. Five years 
later, the beige walls were looking a little 

dated, as was our 20-by-20-foot Lance 
Armstrong graphic,” said store manager 
Steve Herbermann. “We wanted a fresher 
look, and especially something that made 
our great big store more welcoming.”

The Bike Rack commissioned an artist 

it found in the Yellow Pages to paint bi-
cycle-related artwork to hang on the walls. 
“We got the idea of making the paintings 
on 33-by-80-inch foam core doors from 
the Trek store in Madison. They’re cheap, 
light, easy to hang and they don’t need 
framing,” Herbermann said

“The paintings depict ev-
erything from road racing to 
mountain biking to rail-trail 
riding to kids,” he added. 
“We wanted  to include every 
potential audience.” 

The artist hunted down 
stock photos and made 
pencil sketches before trans-
ferring them to the doors. 
It took about 60 days to 
complete the panels, which 
ranged from $350-$400 

each.  
“The trick is to find someone with 

talent who wants to get her work seen,” 
Herbermann said. “We consider it a small 
price to pay to give our store a fresh, 
welcoming new face.” 

The Bike Rack Gets Bold Graphics

A section of one of 10 picture doors that now 
adorn The Bike Rack.

BY JASON NORMAN
ST. LOUIS, MO—St. Louis area re-

tailers stayed dry but lost sales due to 
flooding that ravaged parts of Missouri 
and other Midwest states last month.

The storms hit Missouri the hardest. 
President Bush approved federal disas-
ter aid for St. Louis and 70 Missouri 
counties. Hit hardest were areas along 
the Meramec River in the southeastern 
part of the state. 

“This last week Monday (March 17) 
through Thursday (March 20) was bad 
[for sales],” said Chris Brewer, manager 
of Trek Bicycle Store of St. Louis. “But 
Friday through the weekend was good, 
so we kind of made up for it.”

Trek Bicycle Store of St. Louis had 
planned a demo ride for that weekend at 
historic Castlewood State Park in Ball-
win, Missouri. More than a 100 people 
show up for the demo rides, Brewer 
said, adding that the event would need 
to move to a new location. 

Fox Creek Outfitters operates south-
west of St. Louis in Eureka, another 
town hard hit by flooding. Store owner 

Scott Baker said his sales were hurt 
drastically.

“Thankfully we’re on high ground,” 
said Baker, who opened his shop last 
November. 

A mile down the road from his shop, 
Baker said, was “some of the most dev-
astating flooding.” 

Route 66 State Park, a popular Mis-
souri mountain biking destination 
northeast of Fox Creek Outfitters, took 
on 7 feet of water, he said.

Baker hoped to offset lost bike sales 
through sales of winter gear including 
skis and snowboards. Although the 
area’s record winter snowfall has all 
but melted away, consumers are still 
purchasing winter goods for trips out 
west.

Baker remained optimistic that the 
flooding would only affect his business 
short term. However, with a slumping 
economy and rising gas prices, Baker 
can’t be certain—as he experiences 
everything for the first time as a new 
shop owner. “I’m hoping for the best,” 
he said.

Flooding Impacts Early Season 
Sales at Midwest Bike Shops


