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BY MATT WIEBE
BOULDER, CO—Denver’s National 

Western Complex usually features bull 
riding, rodeos and 4H champion live-
stock. But come Aug. 22-23, the com-
plex will devote 30,000 square feet to 
small framebuilders who will show 
their handiwork at the Rocky Mountain 
Bicycle Show.

Th e show is more than a display of 
framebuilder’s craft ; it also includes a 
bicycle art display, a historical bike sur-
vey, beer tasting from local microbrew-
eries, family activities and fun rides.

Th is will be the show’s second year 
and show organizer Carol Johnson said 
almost everyone that exhibited last year 
is coming back.

“I had an exhibitor tell me they re-
ceived six orders last year at the show 
and that is what we want—framebuild-
ers to pick up business,” Johnson said. 

Her husband, framebuilder Lance 
Johnson, runs Temple Cycles as well as 
brake hood accessory company Hudz.

Th e advantage of holding it in the 
Denver area is its combination of active 
outdoor families and a very competitive 

racing community. 
Th e August date and Colorado’s ap-

peal as a vacation destination opens the 
show to people across the country.

“I go to a lot of the shows and the fes-
tival atmosphere of the Rocky Moun-
tain Show is diff erent. It does a great 
job combining the expo with bike cul-
ture events like the beer tasting and art 
show,” said Mike Kone, manufacturer of 
Rene Herse and Boulder Bicycles. 

Kone is coordinating the vintage bike 
display and helping get the word out 
about the show. 

Industry veteran Howie Cohen is 
creating the bicycle art display with se-
lections from his huge collection of bi-
cycle-related art and memorabilia. 

“For small builders and manufactur-
ers who have a hard time aff ording the 
cost of Interbike, these regional shows 
are a great way to meet customers,” 
Johnson said. 

Th e show will hand out at least $4,000 
in juried prizes to framebuilders and 
painters in categories that include best 
design, best paintjob and best accessory 
among others.

Rocky Mountain Bicycle Show 
Will Highlight Bike Art, History

BY RAY KEENER
Th e Top 100 Retailer list was fi rst 

introduced in 1987 (I have the origi-
nal list if anyone wants to see it). Th is 
year, Bicycle Retailer and Industry News
and Boulder Sports Research (BSR), 
which compiles the 
list, added a new 
category called Five 
Star Retailers. Th is 
includes any dealer 
who’s been on the 
list for fi ve years 
straight.

“We feel that these 
consistent stand-
outs deserve special 
recognition,” said 
Th omas Prehn, president of BSR. “It 
also allows us to recognize more great 
dealers than we have in the past.” Th e 
Five Star list is made up of 37 retailers, 
11 of which were on the 1987 list.

Jeremy Arnold from BSR inter-
viewed and surveyed all 137 retail-
ers for BRAIN’s Top 100 issue. “We’re 

looking at all aspects of their business, 
trying to spot trends that might help 
us compile an even better list in the 
future,” Arnold said. Th e current list is 
based on voting from sales reps.

Th is month’s chart off ers some com-

parative stats of interest from BSR’s 
work. While store size and number of 
locations are fairly linear, the number 
of employees goes up more dramatical-
ly. One theory for this: multi-store op-
erations need more non-sales/service 
staff  (buyers, bookkeepers, warehouse 
help) due to their sheer size. 

Size Matters
Store Five-star  Top 100 Industry
Category Average  Average  Average 

square footage,
largest location

number of 
store locations

number of 
employees

 

   13,327   8,918   4,831     

      3.3      2.1     1.2     

      70      28       9     

With Size Comes More Employees


