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If e-bikes are the future of cycling, what do
retailers have to say?

Join BRAIN staff on our first-ever e-bike retail tour.
Enjoy invaluable, candid conversations with more
than a dozen dealers on the future of e-bikes and a
host of new issues retailers face when stocking,
servicing and selling them.

Gold- and Silver-level sponsors will ride e-bikes
in Long Beach, Pasadena and Santa Monica to
better understand the e-bike experience in a
vibrant urban setting .

At the end of three days, sponsors will come away
with a more sophisticated understanding of the pros,
cons, and issues e-bike sales pose for retailers and
suppliers.

Editorial Coverage

= Daily social media coverage

= Daily web coverage

=  Print coverage in the November issue

= Pre- and post-tour sponsor and logo listing
= |nclusion in photo pages
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Gold-Level Sponsorships // $7,500 each. Only 2 available.

Includes the following advertising program:

= A two-page spread in November or December issue ($5,092 value)
=  One month of sidewall advertising on the web ($3,600 value)*
= Dedicated dealer e-mail blast ($2,500 value)

TOTAL MEDIA VALUE: $11,192
Editorial coverage for Gold sponsors includes:

A profile of the company (web and print)

Q&A with key company executive (web and print)
Participation in social media coverage

Daily web coverage

Guest editorial in the November issue
Participation in the ride

* On a space available basis.
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Silver-Level Sponsorships // $4,500 each. Only 4 available.

Includes this advertising package:

= A full page ad in the November or December issue ($3,596 value)
=  Two weeks of a web leaderboard banner ($1,210 value)
= Dedicated Dealer e-mail blast ($2,500 value)

TOTAL MEDIA VALUE: $7,306
Editorial coverage for Silver sponsors includes:

= A profile of the company

= Participation in social media coverage
= Daily web coverage

=  Guest editorial in the November issue
= Participation in the ride.

(Gold and Silver level participants must pay their travel costs and
related expenses to Southern California.)
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New Lyft e-bikes won't spec’ Shimano front brake after brake
force complaints

NEW YORK (BRAIN) — While its revamped Citl Bike e-bike model won't be out until the fall,
bike-share company Lyft last month began unveiling a new model in California that it says

addresses brake complaints that sidelined its e-bike fleet.

What happens to dead e-bike batteries? Eurobike plans a
discussion on that topic

FRIEDRICHSHAFEN, Germany (BRAIN) — E-bike sales are exploding in Europe, and in
Germany in particular, where retailers sold almost a million units last year according to German
Cycle Industry Association

PeopleForBikes sends action alert to Massachusetts retailers
over proposed eMTB rules

BOSTON (BRAIN) — PeopleForBikes is asking Massachusetts retailers and cyclists to help
proserve e-bike access to dirt trails and roads managed by the state Department of

Conservation and Recreation.

Carmichael e-bike blog post generates plenty of debate
BREVARD, N.C. (BRAIN) — As a former professional, Chris Carmichael understands the

mentality of the competitive cyclist and is well aware of the ire e-bikes spark among some of
his brethren.

22 states adopt three-class e-bike system, doubling in six months
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Bronze-Level Sponsorships // $2,500 each.
Includes this advertising package:

= A quarter-page in both November and December ($3,136 value)
=  Two weeks of web advertising in right rectangle ads ($860 value)
= A mid-banner ad for a month in the Jobs & New Hires newsletter ($705)

TOTAL MEDIA VALUE: $4,701
Editorial coverage for Bronze sponsors includes:

= A company profile

= Daily web coverage

= Social media coverage
= Quest editorial

MARK GOUGE, NATIONAL SALES DIRECTOR
mgouge @pocketoutdoormedia.com, 303-385-7755
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Gary Newkirk, West Coast
gnewkirk@bicycleretailer.com (949) 632-4223

Ellen Butler, Rocky Mountain West
ebutler@bicycleretailer.com, (720) 288-0160

Jim Kingwill, Midwest
jim@kingwillco.com, (847) 537-9196

Barry Kingwill, Midwest
barry @kingwillco.com, (847) 537-9196

Karl Wiedemann, East Coast
kwiedemann@bicycleretailer.com, (203) 881-4833

Marc Sani, Publisher
msani@bicycleretailer.com, (949) 322-3392



mailto:gnewkirk@bicycleretailer.com
mailto:ebutler@bicycleretailer.com
mailto:jim@kingwillco.com
mailto:barry@kingwillco.com
mailto:kwiedemann@bicycleretailer.com
mailto:msani@bicycleretailer.com

