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BY JASON NORMAN
KENT, WA—United Parcel Service 

and FedEx recently raised their ship-
ping rates for 2009 prompting distribu-
tors to reconsider their freight policies.  

UPS raised its rates for ground to 5.9 
percent and air to 4.9 percent. The rate 
increase for air express and internation-
al shipments is based on a 6.9 percent 
increase in the base rate, minus a 2 per-
cent reduction in the air and interna-
tional fuel surcharge index. 

Last month FedEx said it would raise 
its rates by an average of 6.9 percent, 
with a 2 percent cut to its surcharges. 

Seattle Bike Supply president Chuck 
Hooper said his company has yet to set 
a hard course of action, especially with 
other variables to consider such as fuel 
surcharges.

“Our current free freight policy is set 
at a rate with a lower minimum in com-
parison to some of the other companies 
out there,” Hooper said. “We may need 
to adjust ours upward, but at this point 
we will not set a hard plan into place 
until after the first of the year. Realisti-
cally though, none of us in the supply 
chain [manufacturer to dealer] can ab-

sorb these large increases, and eventu-
ally they will be passed on to the con-
sumer.”

Custom Cycle Supply, a BMX distrib-
utor in Florida, uses UPS for most of its 
inbound and outbound shipping.

“We offer dealers free freight on or-
ders over $700,” said Jeff DeVido, presi-
dent of Custom Cycle Supply. “We have 
not raised our prices due to higher ship-
ping, but have had to raise prices due to 
our supplier raising prices. Our MCS 
and Bully bicycles only went up $5 for 
our ’09 models; I’m hearing as high as 
$40 to $50 from some of the other com-
panies.”   

Jeff Milbauer, owner of Valley Bike 
and Ski in Apple Valley, Minnesota, 
said retailers that qualify for free ship-
ping on large orders will be unaffected 
by shipping rate increases.

“We do a fair amount of KHS as well 
as QBP; $500 is the minimum for free 
freight—that’s not very challenging to 
get to as a parts order for a decent size 
dealer,” Milbauer said. “The smaller 
dealers that can’t get the volume to get 
those free freight thresholds will have to 
pay higher freight rates.”

Distributors to Review Freight 
Policies In Light of Rate HikesRetail Spotlight

BY RAY KEENER
While Bikes Belong’s 

national Safe Routes to 
School program con-
tinues to flourish, some 
retailers are working 
at the local level to get 
more kids on bikes.

One example is Scott 
Cowan, owner of three  
Century Cycles stores in 
the western suburbs of 
Cleveland, Ohio. 

“I approached Bay 
High School [in Bay Vil-
lage, Ohio] after seeing 
a newspaper story about 
a group of BHS students 
who rode their bikes to 
school to protest high 
gas prices,” Cowan said. 

If they could do it 
for one day, reasoned Cowan, why not 
encourage them to ride their bikes to 
school for an entire month? Bike to 
School month in May 2008 was a rous-

ing success. Students 
rode 15,566 miles.

It got hundreds of 
teenagers regularly rid-
ing their bicycles to 
school, a lifestyle change 
that continued for many 
throughout the summer. 
Surprisingly, the pro-
gram also got parents to 
visit Century Cycles, in-
spired by their children 
to ride their bikes for 
short trips and exercise.

Century Cycles and 
Bay schools already have 
their sights set on 2009, 
when the program will 
expand to include Bay 
Middle School. Target-
ing 1,600 fifth through 
12th-graders, the Bike 

To School Challenge will continue to 
encourage youth to choose bicycles for 
transportation to improve the environ-
ment, the community and their health.

Century Cycles Gets Youth on Bikes 

Bobby Olsen and Dan 
Flanagan have fun on 
the kick-off morning of 
Bay High School Bike to 
School month on April 28.


