Retail Spotlight

Chris Brown Thinks Outside the Box

BY RAY KEENER
Brown also is inventing
Chris Brown of Brown’s
a new way to ride a bike.
Cycles in Grand Junc“We started doing what
tion, Colorado, believes
we call ‘Free Wheeling.’
in making things happen.
We took the brakes oﬀ
To drive Christmas traﬃc,
our mountain bikes to
he set up an ice skating
ride the tamer trails and
rink in front of his store
try to stay on,” Brown
in December and oﬀered
said, chuckling.
$5 skate rentals.
“Last summer our ﬁxie
“We wanted to creclub rented out the local
ate a ‘Rockefeller Plaza’
go-cart track for some
An outdoor ice skating
feel during the holidays,” rink drew holiday trafﬁc
criterium racing. It was
Brown said.
an excellent venue: wide
into Brown’s Cycles.
Brown spent $4,500 on
track, banked, twisty
the rink, recouped some of the cost from turns, clean surface, night lights, bleachlocal sponsors, and saw a sales increase ers, bathrooms, snack bar, music, the
for the month. “Plus, you’ve got to give whole package.
back to the community a couple times a
“Pedaling around the mall in a clockyear. It’s not all about money,” he added. wise direction early in the morning
Another one of Brown’s ventures is makes a great crit course as well,” Brown
the Grand Junction Institute of Bicycle added. “There are plenty of places to
Mechanics. “We’re opening a repair ride, you just have to look around your
school to train and ﬁnd employees for community and use your imagination.”
our shop and the other shops in town,”
Go to browncycles.com for more inBrown said.
spiration from the proliﬁc Chris Brown.
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Safe Routes=Healthier Kids
BY RAY KEENER
Bicycles oﬀer a solution to childhood
obesity according to statistics uncovered by Kate Scheider, research and statistics coordinator for the Bikes Belong
Coalition.
Scheider collected 20 compelling bicycle statistics for board members to
peruse at their December 2008 meeting, available at www.bikesbelong.org/
statistics.
Here are two eye-opening facts:
• Adolescents who bike or walk to
school watch less TV and are less likely
to smoke than their peers who are driven to school. They also get more overall
physical activity.
• Youth who commute to school by
motorized transport gain an average of
2-3 pounds per year more than those
who actively commute to school.
We spoke to Deb Hubsmith, Safe
Routes to School National Partnership
director, as she was on her way to meet
with the oﬃce of Sen. Dianne Feinstein
in Washington.

“These numbers are from international studies,” Hubsmith said. “To really convince Congress to allocate more
funds to Safe Routes, we need similar
U.S. studies.”
What’s the goal in Washington?
“We’re looking for a ﬁve-fold increase in funding for Safe Routes to
School in the next transportation bill,
which would be $600 million a year.
We think we can do that if we broaden
the discussion to include public health
issues.”
What can we in the industry do to
help?
“We’re working on resources for retailers to get their customers to contact Congress. We have a toolkit now
at www.saferoutespartnership.org that
tells people how to meet with elected
oﬃcials and engage local media. Members of Congress need to know there’s
broad-based support for Safe Routes to
School and bike programs. So attend
the National Bike Summit in March
and tell them in person!”
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