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WASHINGTON, D.C.—Halfway 
through 2008, it looked as if U.S. bicycle 
imports—which account for around 99 
percent of all bicycles sold in this coun-
try—would fall below 18 million units 
for the first time in many years.

U.S. Department of Commerce data 
through November made that prospect 
less likely, but at a slim 1 percent ahead 
of the comparable period in 2007, the 

numbers didn’t promise much growth, 
either.

BPSA’s late-fall figures were portend-
ing a drop of several percentage points 
in shipments to the independent retail 
channel by year’s end, so most of any in-
crease in 2008’s imports would likely be 
headed for the mass market.

And that raises a question: Are adult 
consumers turning to mass market-

ers for their commuter or recreational 
models? 

Imports of adult-sized bikes were up 
by nearly a half-million units through 
November, implying that could be the 
case. Wide-tired bikes—mountain, com-
fort, cruisers—were up by 257,000 units, 
or 6 percent. Road and hybrid imports 
were up by 237,000 units, or 27 percent, 
and headed to set a record of some 1.2 

million units by year’s end. Given BPSA 
results, much of that increase was des-
tined for the mass market.

Mass marketers also handle about 
97 percent of the tots’ bikes sold in the 
U.S. market, and they were justifiably 
doubtful about holiday and winter sales. 
Orders in that category were down by 
more than 200,000 units, or 4 percent, 
through November.

Trade Watch
U.S. Bicycle Imports Through November 2008 Year-to-Date

Mass Marketers Snaring Adult Bike Share, According to Data

Commerce Numbers China Taiwan Canada  Italy  Other  Total Change Percentage Value C.I.F. Unit Value

Kids’, 2006 5,323,834 51,198 12 105 9,850 5,384,999 -438,027 -8% 131,417,952 24.40
2007 5,140,075 19,956 293 399 3,669 5,164,392 -220,607 -4% 134,590,863 26.06
2008 4,927,194 21,661 5 2 12,170 4,961,032 -203,360 -4% 148,206,244 29.87

20”, 2006 4,660,350 105,136 0 2 11,862 4,777,350 -648,207 -12% 184,274,233 38.57
2007 5,110,742 73,524 60 17 2,190 5,186,533 409,183 9% 184,439,449 35.56
2008 5,163,811 106,192 0 4 5,837 5,275,844 89,311 2% 224,069,747 42.47

24”, 2006 1,593,406 56,610 2,445 0 6,466 1,658,927 -105,458 -6% 89,298,652 53.83
2007 1,193,648 29,220 2,457 0 2,134 1,227,459 -431,468 -26% 73,294,993 59.71
2008 1,019,774 43,235 2,215 36 9,906 1,075,166 -152,293 -12% 67,907,263 63.16

Mtn, Comfort, 2006 4,598,954 237,992 3,358 63 7,549 4,847,916 -33,248 -1% 399,924,796 82.49
2007 4,330,254 260,187 3,965 115 14,821 4,609,342 -238,574 -5% 422,485,316 91.66
2008 4,556,706 293,434 3,579 73 12,291 4,866,083 256,741 6% 514,496,251 105.73

27”, 700 C, 2006 425,714 261,594 1,372 2,559 5,889 697,128 8,331 1%  187,838,489  269.45
2007  616,966   235,375   807   9,788   8,812   871,748   174,620  25% 224,477,042 257.50
2008 799,700 294,022 652  2,560   11,555   1,108,489   236,741  27%  302,841,891  273.20

Other, 2006 43,781 12,512 106 1,268 13,704 71,371 -149,275 -68% 3,891,321 54.52
2007 108,568 18,934 63 894 8,834 137,293 65,922 92% 8,139,660 59.29
2008 42,191 23,786 247 1,689 6,878 74,791 -62,502 -46% 5,374,497 71.86

Totals ‘06 16,646,039 725,042 7,293 3,997 55,320 17,437,691 -1,365,884 -7% 996,645,443 57.15
Totals ‘07 16,500,253 637,196 7,645 11,213 40,460 17,196,767 -240,924 -1% 1,047,427,323 60.91
Totals ‘08 16,509,376 782,330 6,698 4,364 58,637 17,361,405 164,638 1% 1,262,895,893 72.74
Difference ‘07-’08 9,123 145,134 -947 -6,849 18,177 164,638   215,468,570 
Percentage Change ‘07-’08 0% 23% -12% -61% 45% 1%   21% 
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